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Principle of Association Influence of Authority Pressures on our Actions
The principle of association is one of the powerful tools that is known to determine the course of action that a person can take. This principle holds that people engage in certain actions because the presence of particular authorities influences their decisions. This is common in behaviour such as buying of goods or company products or taking part in a particular action because of the presence of an authority such as a celebrity or a powerful athlete which helps to create an association of goodness or greatness.
A good example is how various companies use athletes or popular artists to advertise their products. The advertisement does not have to be logical. So long as it creates a positive connection which can help to influence the audience to buy the product being advertised by the artist, the company does not care whether it is logical. The reasoning behind such adverts is that artists are popular and therefore, when they engage in an advert, they create curiosity among their audience who then end up becoming more willing to try the product being advertised by them. This is a good example of the principle of association because if the people like the artist. Then they tend to like what he lies and what he or she tells them to do.
[bookmark: _GoBack]This research reveals an important aspect regarding the influence of authority pressures on our actions. The presence of authorities or pressures by authorities influences how we behave. This goes back to the same situation of associating significant individuals or those in authority to a particular behaviour. For example, the presence of a leader or supervisors in our midst has an impact on how we behave because such individuals are associated with strict adherence to rules and regulations. However, it all depends on the relationship that exists between the authority and the subjects. In another scenario. Authorities such as powerful company brands such may also influence our actions to a large extent a good example is the presence of Mastercard insignias. Mastercard insignias tend to make us more willing to spend even if we are paying in cash. Their presence, when recognized, have an authoritative influence on our actions and that is why in their presence, we become more willing to contribute to charity or even spend money, even when we are not using the Mastercard.
